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In an article written for City journal, Tweens: Ten Going on Sixteen, Kay S. Hymowitz argues that, in today’s society, children are growing up too fast (Hymowitz, 2008, pp. 245-249). Given the overwhelming evidence provided by Hymowitz, one may find that the argument is true and valid. However, upon a closer inspection of the evidence presented, the true conclusion, in this author’s opinion, is that children today are no more grown up than children of any other era. This is not to say that children today are not more advanced in certain areas; education and technology, both, could be said to be much more omnipresent than ever before.
One of the first arguments presented is, Hymowitz’s daughter, who is ten years old, is doing things that a teenager would normally do (Hymowitz, 2008, pp. 245-246). This statement seems a bit self serving; if her daughter is doing things that a teenager would normally do, then perhaps Hymowitz needs to take a better look at how she has raised her. The way that her daughter behaves is a single case of one child acting out; this does not constitute a symptom for the overall population of children.
Hymowitz uses evidence provided by “marketers,” toy manufacturers, and Nickelodeon, which is a children’s cable television network, as though they would have no prevailing biases or interests in the way that people would perceive their children (Hymowitz, 2008, p. 246). This is a profound statement; these are all industries and companies that have their interests tied directly into how families spend their money on their children. How, or why, Hymowitz could think that this would be a good source for evidence is incredible. 

The following Hymowitz quotes as evidence, “Toy Manufacturers of America Factbook states that, where once the industry could count on kids between birth and 14 as their target market, today it is only birth to ten” (Hymowitz, 2008, p. 246). Let us take a close look at this statement. Of course, a toy manufacturer would say something like this. The “toy industry” is being usurped by the video game industry and is losing their principal customers, children between the ages of ten and fourteen, to playing video games.  In evidence of this fact, here is a source, which, although not from the United States, is much more respectable than those given by Hymowitz. Downey, Hayes, and O’Neill presented a study on children’s play habits to the Centre for Social and Educational Research Dublin Institute of Technology. When they asked children, between the ages of four and twelve, what their favorite play activities were, over forty percent said they liked video games when alone and nearly thirty percent said they liked playing video games with friends (Downey, Hayes, & O'Neill, 2004, p. 16). Opposed to this, just above twenty percent said they liked playing with toys and zero, yes zero, percent said they would play toys with their friends. With this in mind, the Toy Manufacturers statement takes on a whole different meaning, one about profit margins and lost revenue, rather than children growing up too fast.
Hymowitz uses the vice president of worldwide research and planning for Nickelodeon as a source for another quote, ““In the last ten years we’ve seen a rapid development of upper age children,” says Bruce Friend” (Hymowitz, 2008, p. 246). What does this even mean, “upper age children,” this is not evidence, this is nothing but marking hype sent out by a cable television network that is losing its market to upcoming technologies like the internet, and once again video games. In an article written for Michigan State University News, Bradley Greenberg emphasizes that young people are “spending as much if not more time playing video games as they are watching television” (Michigan State University News, 2004). This would suggest that Nickelodeon may be moving to counter arguments about their lower viewership by blaming it on the fact that children are growing up faster.
In another example, Hymowitz presents a truly comical argument; children wear different clothes today than children ten years ago did (Hymowitz, 2008, p. 247). She even goes so far as to quote Lottie Sims, a computer teacher in a Miami middle school, saying the “hooker look” is creating a strong case for school uniforms in their district (Hymowitz, 2008, p. 247). This is a statement steeped in a sense of one person’s sense of fashion over another. The clothes of a person do not constitute their mental capacities, nor their standing in age or bearing. Hymowitz goes on to rant about how boys wear baggy jeans and hair mousse, whereas ten years ago they did not; they also wear “$200 jackets, emblazoned with sports logos like the warm-up gear of professional athletes” (Hymowitz, 2008, p. 247). This is again, a statement about fashion, and in this author’s opinion, parents that can afford to give their children $200 clothing should be applauded for their financial well being. What this statement is not evidence of, is children growing up faster, this is only evidence of children having a different sense of fashion than the adults around them.
At this point let us break the role of cross examination, and state a few statistical points that are going to be relevant for all arguments this point forward.

Between 1988 and 1995, the United States went through a fairly drastic increase in population growth, peaking in 1992 at 1.39% only returning to normal in 2001 (World Bank, World Development Indicators, 2010).  In solid numbers, a rise in the American population of 1.39% over seven years equals out to a population increase of 21,779,389 people (U.S. Census Bureau, Population Division, 2010). As a counter perspective, to this statistic, the population of Australia is; as of 23 September 2010; 22,470,550 people (Australian Bureau of Statistics, 2010). Please try to keep these numbers in mind while we go over the evidence cited by Hymowitz.
 Hymowitz cites a report, by the Office of Juvenile Justice and Delinquency Prevention, juvenile crime is caused increasingly by children under the age of fifteen, and their numbers are growing (Hymowitz, 2008, p. 247). She then goes on to speak about Nathaniel Abraham of Pontiac and Andrew Golden, both of which were eleven years old when they went on shooting sprees killing people (Hymowitz, 2008, p. 247). Hymowitz also gives the following statistic, “Between 1988 and 1995, the proportion of girls saying they began sex before 15 rose from 11 percent to 19 percent” (Hymowitz, 2008, pp. 247-248). Hymowitz goes on to further her statistical analysis, conferring figures in relation to increased drug use and eating disorders.
None of these examples is very nice, and all are terrifying examples of children doing extremely unethical things, they are also a problem that seriously needs to be looked into. However, these are all isolated examples, in that they are not associated with one another, and all could reasonably be linked directly to the rise in population within the United States during this time frame. With more people to pull statistics from, there is of course going to be a larger than previously expected number, or percentage, than there was until that time. Once again, these are not examples of children growing up too fast; they are examples of children doing the wrong thing.
After this, in depth, inspection of the evidence provided by Hymowitz, we are left with the question of what has Hymowitz proven through all of this? Children are no different today than they were in the past; there may be more of them, and they have a different sense of fashion then their parents, but when has this ever been different? Examples from personal life are always subject to interpretation, which needs to be taken into account prior to using it in writing; this is especially true when there is something that can be done to fix the issue. Using marketing statistics, and television studio analysis, is surely not a credible source of information and is easily disproved by comparing the market trends against what they are saying. Also, crime has always been an issue in any society; this is something that everyone needs to look into, and should not be taken lightly. However, an increase in crime amongst a group, that also has a correlation in increased population, does not necessitate children growing up too fast. Each of the expressed issues, by Hymowitz, is valid and true in its own sense; however, the evidence when analyzed, leads down a convoluted and disparate road that does not lead to the conclusion given. In truth, children today are not growing up too fast nor are they growing up faster than children of any other era.
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